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Digital rnno v ation Str ategy :
A Framework for Diagnosing and

rmproving Digital Product and Service

Asmvta Ranrmsl aNo MBBNarsrn Bgasxan2

Abstract 
.

Digital technologt is increasingly important in achieving business goals, and its pervasive
effects have resulted in the radical restructuring of entire iniustries. Conlsequently,
managers' extensive interest in handling digital innovation is not surprising. Recent
research has illustrated how digital technologies give rise to a vast potential for product
and service innovation that is dfficult to control and predict. Therefore,firms nied dynamic
tools to support themselves in managing the new types of digital innoyation processes that
emerge. The nature of these processes forces firms to challenge prior assumptions about
their product and service portfolio, their digitat enuii"onme*, and ways if organizing
innovation work. In this article, we present a managerial framework that suppo)ts firmsin this undertaking. Theframework, geared at supporting ongoing improvemeiis in afgitat
innovation management, covers five key areas: user experience, valie proposition, afiitat
evolution scanning, skills, and improvisation. We also present a diagnoitri toot that cin be
utilized as firms begin the process of implementing the fram"-ori. Finally, we conclude
with our thoughts on the managerial implications of theframeworkwhen goingforward in
a rapidly changing digital innovation landscape.

INTRODUCTION
Digital: Opportunity or Threat?

Leading business schools offer digital business stategy training ttrat allows you to identify
digital technology opportunities, as well as thriats. By understanding such concepts as
digital disruption you can better prepare your company to deal with emerging competition
that threatens your value proposition and market position.

Such management training will also familiarize you with such digital innovations as
the Intemet of Things, big data, social media and cloud computing. you will learn how
your company can use ttrese innovations to boost performance. You will discover how the
latest digital trends can help you create exceptional value for your customers.

1 Associate Professor, Mangalmay Institute of Management and Technology, Greater Noida
E-mail: ashima82@gmail.com

2 Assistant Professor, Mangalmay Institute of Management and Technology, Greater Noida
E-mail: bhaskarmeenakshi 1 986@gmail.com



D ata Security Approaches :

D ata Warehouse Components
Nmrraar, Sttaruntal ar.ro Susrur K Man;nva2

Abstract

Data warehouse holds huge volume of ancientfigures from dissimilar active resources and
runs multidimensional assessments, to giving delicate and serious statistics which support
to decision-makers, recoyer the society's commercial procedures. Organizations that have
a strong security used to effective processor surroundings are additional as to pay attention
to security issue for datit warehouse on dffirent domain. At present is accessible data
security approaches, concentrating on exact situation and necessities use in datawarehouse
applications. In this paper has argument to contents and prospects for upcoming study. It
assistance in considerate the several security features associated to Ddta warehouse. Data
warehouse components are used for security purpose its extraction, transformation and
cleaning data in organization.
I(e;,.words: Data Argument, Data Security, Data Warehouse Component Integrity

INTRODUCTION

Additional security structures move ttre presentation of the data warehouse; consequently
it is vital to control ttre security requirements quick probable. It is problematic to enhance
security structures subsequently the data warehouse has disappeared in orgatization. If
security processes are followed by user access, data load, request and movement. Itrequests
to mainorganize the data and then organize the users on the source of the data they can
access.

Application development security moves the complete application development and it
also moves the strategy of the vital components of the data warehouse such as extraction,
transformation and cleaning data. The supervisor may involve inspection enc4rption to
clean highest and residence them in dissimilar positions [1].

It produced and sustainedadditionalinterpretations, the warehouse supervisor may
needad ditional encryptions to implement security. Additional instructions may have to
be implied into the data warehouse to avoid it from being misled into affecting data into
a position where it should not be accessible. The query supervisor needs the alterations to
handle any access limitations. The query supervisor will essential to be conscious of all
additional interpretations and combinations [2].

I Reseacrh Scholar, Computer Science, Teerthanker Mahaveer University Moradabad, (IIP)
E-mail : ntrmall7 09 @rediffinail. com

2 Associate Professor, MnvIT, Greater Noida (tIP)



Will Automation and Artificial
fntelligence Disrupt the Future

Workplace?
JayaNra CnarnaeoRrll AND Susml Matnya2

Abstract
The Worlqlace has gone through a transformatiqn over the last century from a manual
driven process to a mechanized process to an automated process. Today ihe buzzword in
Industrial Worlqlace is Automation and Artificial Intelligence. Companies are deploying
robots, chat bots and humanoids to get tasks accomplished thatwere hitherto being done by
humanbeings. TVMohandas Pai, Chairmanof Manipal Global and ex-CFO of Infosys, has
predicted that 2,25,000 jobs will be lost in next one decade due to automation.

Companies are currently using Cognitive Computing, Machine Learning and Deep
Learning to maximize their ouQtut and return-on-investment (ROI) from thi Worlqlace.
Cognitive Computing is being used to handle complex, ambiguous situations and enable
more "humqn-like" interactionswith soffware. Here, human thoughtprocesses are simulated
through data mining, intelligence, automation and natural language processing. Machine
learning is used to automate the building of systems by learning from data. it identffies
patterns and predicts future results with minimal human intervention. Deep Learning
is where Machine Learning meets Big Data and Analytics. Deep Learning ises Neural
Networks to structure a computer like the human brain - complete with neuron-like nodes
connected together

Will Automation and Artificial Intelligence disrupt the Future Workplace? How will the
Workplace of Future look like? V[rhat are the skill-sets that employeis of tomorrow need
to acquire to face the challenges of tomorrow? How will Industrial Robots and Human
Workers complement each other? This researchpaperwill seek to understand how Artfficial
Intelligence and Business Analytics will reshape Future workplace.
Keywords: Automation, Artificiat Intelligence, Cognitive Computing, Machine Learning,
Deep Learning

THE PROBLEM STATEMENT

The quest for creating a greatworkplace that boosts productivity has been a challenge for
social scientists and corporate leaders for the last hundred years. The experts have tried
several approaches like creating a conducive work environment in earlier days and the
I HOD, School of Management Studies, ICFAI UniversityAgartala

E-mail: j ayantachakraborty@iutripura.edu.in
2 Associate Professor, School of Management Studies, Mangalmay Institute of Managem ent &

Technology, Greater Noida (UP)
E-mail: maurya.k.sushil@gmail.com



C ontent B ased Inform ation
Retrieval System with Special

Reference to e-Governance
Prusn Gupral axo"Susml Kuruan Maunya2

Abstract

Knowledge integrity and sharing is a major challenge in corporate sector Knowledge
source is not possible without authenfic and secure information in sectors like banks,
research organizations, and health sectors. Due to constrain in lcnowledge sharing an
organization limits the growth in different sectors creating loopholes in data centers and
personal lcrtowledge flow. Session management and data print technique applied helps in
faster information retrieval. Information managed on dffirent sectors like data centeti
cloud storage and local disks, minimizes the efforts during retrieval, enhancing personal
and organizational growth with e-governance. Being knowledge and information sharing
is still in its puberty in corporate sectors., e-goyernance shall contribute towards better
prospects.

Ihe paper focuses on human information storage and retrieval, e-governance, and
challenges faced during information storage, precautions utilized prior to data storage,
information retrieval process and conclusion includingfuture enhancements.

I(eywords: Data Centeti Cloud Storage, Knowledge Integrity, Data Print Technique

INTRODUCTION

Human brain is a major source having capacity to store large amount of data, process it
and convert it into lcrowledge base with the help of experience. Once experience is gained
using tacit and explicit lcrowledge, ttre traces are maintained in permanent memory with
the help of chemical conversion in human body using neurons and spinal system. Alcrown
psychologist Elizabeth Lofius proposed 3 different theories regarding information and
knowledge management and retrieval which shall be summaries as follows. The concept
remains the same with machines, encoded in binary and logical form for said pu4lose.

Decay Theory

Abrain cell (neurons) tends to decay in the time process if not utilized, loosing information,
and are not available for regeneration in the process ofevolution unless replaced.

Reseacrh Scholar, Computer Science, Teerthanker Mahaveer University Moradabad (lP)
E-mail: 1 nirmal 1 7 09 @rediftnail. com

Asso.Professor, MIMT Gratter Noida (UP)
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':'i see what the ne *eids in CSR are. we wilr continue;; ,.pt;;"rrs'";:;'ff:ii' ''r' ; '' :e nssessed. Finaily, the rast part wiil be about the effeck of i negatire CSR.
:'rl ';:'! r r -,is: Corporate sociar Responsibili$, organizationar performance, stakehorders,- ", :: -:;:ellenCe

. te nmit *"n 
":^!-:l:os_t 

loer.y,organization in to contribute more tuoards financial: ': t'long with financial gain, il's issentiat for organizatiotns to contribute towards
: ,"-',,::r::1,':y,"'{:,y::^Yy..:.': :1y\ orsanLynii,l,i,r,i', the wetrare "l*,i,iy uy' -':: r'ig toiuards education, women empoT*erment, sociar sertsice 

v vr ovulvLv uv
, , ntore. In this paper we win iic;;,: ;;'ri;;#;;;*k;*:;;,":;'&:i'fff;:--:.r :'-ir tozttards society as awhole.wewilt atso imphasize oti multiple csR actirities

,' i: i "irl$ with the challenges that an organiLation has to face.That leads us to this' ',tnt is the impact of CSR on businesi 
.be.haoior 

,yriyrryor*rnce today? This paper
': : ; i'. itltsu)er this questio.n 

W rtnt explaining ttte shyi yrim the "tradit{onot csinl toi' . 
::i :::,:::,:y:y::.u::!* ills apptiei-n busircss decisions o"a io*ig,*,,i.



BANKING IN 21't CENTURY: NO EMULATION BUT

ON BETWEEN PRIVATE AND PUBLIC SECTOR

BANKS IN DESIGNING PROMOTIONAL TOOLS
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, :;: rt orld of marketing and promotion is playing a lead role in satisfying
::i'.: ,:, JLlrliders of goods and seruices and financial sector is no exception to this. But
"' -: cnrcial when they are executed to design, distribute and promote banking

: " ' : --nt-n expenditure is continuously increasing in the financial sector, dit:en by
i ;: ', :.1 lndia (RBI) policies which could result in more faaorable business
' : --: r-s also analyzed that afuiertisements considers better mmket sentiments and

, '',;:.;turg industry in lndia a fertile space. The present study is empiical and
': r:tfirre and takes out significant dffirences in the promotional practices

', :-::,;le and public sector banks in lndia. T-lu present study is done in the states of
" ' :: -.iitlt a basic hypothesis that all promotional tools are equally exposed to
:: -wide information about banking products and seraices in public and priaate4ll' i, lvtt?1tlE xnJormafion aAout banffing products and Serorces tn puoLlc ancl prtaate

'iriuillrii-:i j-<ing empirical data, socio4emographic characteistics of SBl, a public sector
u'r',,r ; -[ICl a prioate bank patrons is compared. The study shows remarkable

,,': ::'irtion of customers, which can be oery useful for designing effectioe
;, : '--"' .for banks. Tlrc study retseals the acceptance and trust of customers on both
:*- ;ic' sectors banks and also suggest the ffictiae channels to promote banking

' ::: ;l: economy,
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ROLE OF CROSS.CULTURAT COMMUNICATIOfrfli
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ABSTIIACT

The main purpose of this paper is to be familiar with the role of Aoss-Ct,.: ^at

Communication for enhancing the Business Organization. Cross-Cultural Commurn:: , n

is becoming a need of lnur by and by. ln today's era tlu uorkplace is swiftly bec:., t,,

gigantic due to its extenshte business-growth globally, as the business milieu e.r:-;:-r,l
gradually it includes a oariety of geographical locations and an abundant cultures,,-'',,;':rriil'l
the world. lt helps to understand how to communicate effectioely with indit:'; .,n,1

possessing a oarious culfural background and speak dffirent language, or who r:., rml

dffirent means to attain a common purpose. It has become a big challenge to cope a':: /ru i

Cross-Cultural Communication for each indioiduat. This paper idcntifies the t.;.: ,:,rt 
I

objectioes of a Cross- Cultural Communication which requires for each juncture :' t.ut 
I

change process in the Business Organization. Moreooer this paper seraes the .';n,ms
motioes and benefits of Cross-cultural Communication for the betterment of Bu;.tm
Organization as a futuistic aiao.

E

llllffiffi{[]liilftul rrl]



EFFECTIVE MANAGEMENT FOR EMPLOYEE RETENTION:
SOLUTION FOR TODAY'S TURNOVER CHALLENGE

ISBN: 978-93-85789-83-9 CHAPTER ID:- IC-MSFTTI2IC/BB/A-28

r! "...t{Cf

Fundamental changes are taking place in the taork force and the workplnce that promise to
ttt'--..ind what their employees zoant and make a strategic decision to proactioely fulfill those needs
fr :'': -:nte the dominant players-in their respectitse markets. This paper explores all aspects of the
[n]: "-p qtohilifu issup in lhp fnrp nf rndirnl rhnnoec in lho ounlnttnon* mntlro* znilh n fnnttc naw::-"-e stability issue in the face of radical changes in the employment market with a focus on
gtt'-':e retention."Retention is a challenge......."Hiing and retaining good employees hmte
w"' tlre chief concerns of neaily eoery coffipany in eoery industry. Employee retention is most
ir': :.. :ssue facing corporate leaders as a result of the shortage of skilled labor, economic growth and

n't:'.,':e tumooer. Retention not only requires a competitioe salary and great benefits, it rather
w:.: t whole lot morc. Employee inaolaement, recognition, adoancement, deoelopment and pay
w :t perfortnance just get you started in your quest to retain your best.Today's labor force isr-'i;l Keeping Good People requires, proaiding an amalgam of healthy working maironment,

::terpersonal relationship, Supportiae climate, and adequate compntsation and Growth
r=",tiities. Employee retention is critical to tlu long term health and success of any business.
i:.'s readily agree that retaining the best employees snsures customer satisfaction, product

r. ,.atisfed coworkers and reporting stffi effectiae succession planning and deeply imbedded
gm.-.ttionallcnowledge andlearning. Stafffurnouer can cost companies dearly. Researchindicates
*. - . - !^r^7 ^^-! ^f ^-----1^--^- :- -1---.a 1-Ao/ -a 1 ,; total cost of employee tumooer is about 1.50% of an employee's salary, A wise employer
pt: i'trn lnw to attract and keep good employees, because in the long run, this workforce wilt
p ,' break a company's reputafion. New superoisors must be prepared to be collaboratioe,
p,i"::.'c, and nurtuing of thzir people. The old style of "my-way-or-the-higltway,, style of
l-",. ,,,".,r :^ - tl.;..^ ^tt1-^ ^^^L ir^^L ---.- ^-.-^---:^^-.^ --^-) L---:--:--. a- ---, r- --- t- --r - --1-- . tt 17u:,';.'rrstrt is a thing of the past. Most nsw superoisors need training to understand what it really

i' :: retain employees. This report is not exhaustioe, you can innooate many new strategies to
r, "tur people. These are just the basics and if implemented in a proper u)ay cim gioe good
i,' ' Ilu easiest to solae, and tlrc ones most affecting eruployee retention, are thc 3T's- tools, time
:::'''.irtg." Employee retenfion takes effort, enerwt and resources...and tlw results are worth it."

it: ; rrls.' Retention, Amalgaffi, Turnooer, Proactioe and Workforce

lAuthor: Dr. LOKESH VERMA
lAssociate Professor, Department of Management Studies

Swami Vivekanand Subharti University, Meerut

2Author: Dr. POYAM SHARMA
2Associate Professor, Mangalmay Instifute of Management
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I S B N: 97 8-93-857 89-82-2

MANAGING EFFECTIVE EM PLOYEE

RECOGNITION PROGRAMS:

A COMPREHENSIVE STUDY

CHAPTER ID: - I C-MSETTI2I C/yB/AP -A1

lAuthor: Dr. AMIT GUPTA
lHead of the Department

Mangalmay Institute of Management & Technology, Greater Noida

2Author: Dr. SHWETA KULSHRESTHA
2Associate Professor

Mangalmay Institute of Management & Technology, Greater Noida

Thc recognifion of employees reinforces and rewards tlu most important results
tluzt people create for tlu employer' s business. Employees get a better understanding of how
tlay uould like the employee to contribute in the wo*place. Recognition programs can
'lwlp 

ruotiaate employees in a way that encourages positioe approachts to their jobs and the
tnsks at hand. Wrcn dezteloping a program of this type, many aspects should be taken into
.tccottttt. lf tlu employee is satisfcd and happy, their performance and results will be

-tclieaed and tlrc company will neaer face the problem of employee turnooer. Many
:rgarizations are increasingly using employee rccognition to motiaate employees to achieae
.i liglt letsel. Performance and productiaity Research las shown that effectioe recognition
:::trs itt organizations that luzte strong support culture, understani the psyctnlogy of
v'r.iisirtg employees for thcir good work and apply tlu Pinciples of employee recogttitiort.
Jus ilocument examined thc recognition of employees, their benefits and tlu aarious types
:'{ employee recognition prograrus. He also sought to propose thnt the recognition of
:triployees analysed from tfu formal, informal and daily perspectioe, could motiztate the
,-.-:rsonnel to guarantee'the high perforruance of the organizations.

Keyu,ords: Employee retention, Programs for employee retention, performance indicators
.i! ! tl entployee tutnoaer



GREEN MARKETING ITS IMPORTANCE AND

POTENTIAL IN INDIAN PERSPECTIVE

I SB N: 97 8-93-867 89-82-2 CHAPTER ID: - lC-MSFTTl2l WB/AP -L5

.{BSTRACT

Green reaolutions, going green, enaironmental protection, sustainable life style,

:ttstainable deoelopment, piotutig our earth and many more lnae bicome a natural

:'iunomenon in our eaeryday life. dreen marketing is a tool u21d by many companies in

-,:ious industries to foll-ow ittii trend. Tlrcre haoe been a lot of litetature reaiew on green

,i:Ly.rkthtg oaer tlrc years, thisyears, this paper analYsi'ysis tlrc impact o! Sreen marketing strategies on

::tstomer" satisfaction and enaitonmental safety using comprelrcnsioe literature reaiew' As

; result, this papu can be used by rcsearch:rs who need to find out the impact of green

, 
: i iv'keting on' cu.stomer s atisfaction an d enrsir onmental s afety'

Keyzaorils: Green Matketing, Green ptoducts, Consumers, Customer satisfaction,

: :-,s tainable life style

lAuthor: Dr. ANSHU GOEL
lAssociate Professor

Mangalmay Instihrte of Management & Technology, Greater Noida

2Author: SANYOGITA MAURYA
2Research Scholar

Mangalmay Institute of Management & Technology, Greater Noida



BASIC GUIDELINES FOR DEPLOUNG WIREL

SENSOR NETWORKS IN AGRICULTUI
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"Jlllllll

, lAuthor: Ms.

Mangatmay Institute Manageme^, &

2Author: Ms.

for deployingWsNs in applications releaant to agriculture.
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EFFECT OF SOCIAL MEDIA

ON SOqETY.BOON OR BANE

I S B N : -97 8-93 -857 89 -82-2 CHAPTER ID : - I C-MSFTTI2I C/yB/AP -22

.:-T5IRACT

Socinl media networking siitcs luae taken the worldby a storm tlut leads to nothittg

., , :inn a reoolution. Many concetns hnae been exptessed about the sociril media

'.. - " -rking sites tlut are taking oaer our liaes. Howeaer, a major problem that lns been

,,-'.:rkpd is the changing mentality of society due to social networks. This paper is focused
.":-i out tlrc answer wlrcther the social media networking sites are boott or bane for today's

, ,.:i.hl this paper we analyse tlrc effect of social meilia on Socie$.ln today's fast mozsing

'.:. neryone tries to be ahead of their competitors, friends and social cfucle. Considering

r' ., -.;-1. tlrcre are so many burning issues around us wlich we need to tlink upon and act,

; ;"". alarm for us to be mtsarc about the society and its issues.

-' :.:,btedly, ttris Social media netwotking proaidts employment, marl<eting, personal

" ,-::t. htformation exclwnge, but thc most frequent danger often inaokses predators or

",,:':'-,.iltals online. These Social networking has a great impact ott society fu lndia. One can

" , ;silr7 see the gateway of these social networking sites, but can not fittd thc way out for
:', -, i tcial media netutorking. One side that these sites commurticate usith our lotsed ones on

t'r )vr side, creates a platform for many cyber crimes.T'his paper is based on secondary

,-,.:r,; ;,iJ analyse the impact of socinl nefworking sites on society.

,tr;*;:"rords: SocialMeiliaNetznorking, Society, lnformationrlssues ,Challenges

lAuthor: Ms. SEEMA PUNDIR
lAssistant Professor

Mangalmay Institute of Management & Technology Greater Noida
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{,BSIR.ACT

The researchers intsestigate tlu influence of entrepreneurs-hip. education on curbing

,.;.:::tity in Nigeia. The snfry has fiz:i objectirtes. ln linc with the obiectitses, fiae null

., -,,usis werc"formulated. Discipthse rcsearch desrgn was adopted for the study' The

..;:-;.:lurs tmgeted 300 hundred students who me underyoing training in Busine.ss

- i:,:tfiott, Economics, Business Administration and Accounting in Ahmadu Bello Uniaersity

- :-"i. Fout rathtg scale structured questionnaire was used to elicit data from tlu respondents'

- ;:-; ttbtained were coded into Staiistical Package for Social Science (SPSS) to run Pearson

: . : .i:t:t Moment conelation Cwfficient (PPMC, in tlu test of the fiae null hypotheses at 0'05

. -. . :.f sigtificance. ln the test, wlun tlu calculated aalue was greater than the ffitical oalue,

.. .-',.. ritill hypotlusis uas reiected and when thc calculated oalue was less than thc critical

-. i t,: ;trcli' null trypothesis was retained. The analyses rczs-eale-d affiong other-s that,

: :..ttr*t€1,tial education hns significant influence on curbing the threats of unemployment.

: .. : .:i,l rlouths to engage in inti and intra-communal etlnicilashes (IEC) in Nigeria' One of

t.-t ,: jilrrrL€nded was'that ent epreneuial education should be introduce at all leaels of

: :.:, :;itttt irt Nigeia, this will lulp to entrepreneurship passion for among school leaaets in the

.. ...'::11,t,

\..uir orils: Entrepreneurship, Education, lnsecuity, Nigeria
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I#ANAGING KNOWTEDGE IN RURAL COMMUNITIES

THROUGH DIGITAL PLATFORM

I SB N: 97 8-93-867 89-82-2 CHAPTER ID:- IC-MSETTI2L C/yB/A-I- 5
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I: _{IR{CT

Kttowledgemanagementisarelatizselynozlelmanagementconceot.lthasbeenpuslad
,, . ., rdpid dctselopmeits of information and commultication tecfurclogies (ICT) 'ICT

;r,:;::sspeedyexclmngeofdatlinformationanddocuments'lMileTraditionalknowledge
':,; -,:lttttlt system injtuk' cbssroom teaciting and distance yode program in rural

,"t --,,re1tt sector. It rr*t*a in,knowledge pirTr' ,nA oery less for interactiaifu 'There is

r 
, r - ,: ncyittg out informni-o, ,nd t no*tiagi lo ;;rl ,":,r;"nitiis, owing to affordability of

. * .: iiltd mobile pt'on' in rural hdia' Uo'o i'A deoelopment can 
'be 

enhanced looking at

r", : . :ranrples *tn"io'it' *;ni' t*' a""trt"i iial icaetopment wtll serve as positiae

ri, , , i:j tlu aim *ola oiri ir"ioi irooaty arii", *rai, and look at how mediabe it any form'

,,.,, , ..--iiTl responsibililf,ii*a the-reiching-*'oi-'o**"nities 'the recent trends in ICT

' .: :-i iueb portal, 'i'ioi 
*'io' E-teanin{ m""ilii'-*ppt' community radio etc haae nude

tli'r,:-'rds;-KnowledgeManagement'lnformationandCommurucationTechnologies'
. '::l,t Radio, Social Media



SOCIAL RECRUITING: A STUDY ON THE

IMPLEMENTATION OF SOCIAL MEDI,A'

AS AN E-RECRUITMENT TOOfl.

I SB N: 97 8-93-867 89-82-2 CHAPTER ID:- IC-MSFTTI2IC/YB/ 1-:

ABSTRACT

Social media allout users with the opportunity to fuse with a huge network of fantiitr
as well as fleu €t unknown friends. lt has now become like a lubit for the young adults ::

create Profiles online and indeed tlrcy are addicted to mobiles, Tablets,laptops and PCs. So*:;,r

nefworkiig sifes(SNS) is now an important toot for recntiterc to hire the best talent out of I
applicantsT pool. ln addition, it has allowed employees and employers to connect for busitti::

purposes. This has bigh reletsance to new media tlrcory, as it is_technology that has fficted t:'tt
'recruitment 

and business practices of many organizations. Social media sites likt Paceb:"t

Twitter, Linkedln, etc. are a growing medium of communication and a tool for effech-r

reuuitment across the wortd. Eoeryday more peopte find talent through social media' Tod;"

eoery organization is interested in rcmtihnent and thc eaer-growing social media impact :''

the impioyment aertical. ln this paper we uitically analyze tht pros and cons of Social Mca;

Recruitmint methods, latest e-recruitment process and its significance in organizaat

effectiueness. lt witl also focus on web portal usage and role of social networking sites '"'

iicruitment. The ooerali attitudes and perceptions of respondents showed that st"-a

netuorking can be effectioety used as an e-recruitment tool as long as a tradiht'r-;t

recruitment method is also used.

Keyworils: Social Media, E-tecruitment, Social networking slfes (SNS)
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DATA WAREHOUSE;
FOR USING DATA PARTITION STRATEGY

ISBN: 978-93-86789-82-2 CHAPTER ID:- IC-MSETTI2IC/yB/A-

ABSTI?ACT

- Partitioning is complete to improae presentation and enable easy organizatiort :_-

data. Partitioning also supports in balancing the desires of the system. It enhances tiL
lwrdware presentation and-streamlines thc organization of iata waielnuse by partitiortit::
each fact table into multiple sepmate partitions. We will slow dffirent aiztiaing rules. il:
this paper has brief reaiew of methods of partitioning anil hetfs b reduce the u:ait :::
response time. Paper shows the posifizte result with partitioning methods. Our approa;:.
decreases the number of data accesses to distributed data.We also aim to limit the nuni.;.
of moilcl updates. Our expeiential results show that the partitioning approach improti;
data access efficiency ooer standard partitioning of data. Oata /arhiioning inchr*:
splitting out the rows of I table into multiple iabies (i.e., lnrizontal patitoning) _"
splitting out tlu columns of a table into multiple tables a (i.e., oertical pariitioning). "

lAuthor: Dr. NIRMAL SHAR\[_+,
1Asst. Professor, Computer Sci.r, :,,,

King Khalid University, Abha, Saudi Ar.:,,,*

2Author: SUSHIL MUAL': *
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ABSTRACT

Inconsumerbehoviorresearch,aconsiderqbleamount.ofattentionhasbeen
siven to the construct iifiiii"rtr"rlii'rni"n ,"iiu to the set^of httman charqcteristics

associated wirh brqnc, .';;,i;;;s; ;f* *ptrroiio^ on identifiiation of personalities of

brands in India, th* reierurci study attemprii" r'in 
"*cepiualization 

tu measure the

personality of mobile";;;;";;;;;"otion-tl'inar in India- Researchers investigated

oerception o7 "on"*"i'in-tn'ii' 
regarding-the few mobile telecommunication servtce

'brands with using zo|i"i'*"'' i'o 'o*f,t"' 
The all constructs were defined with the

help offive t ona p""iffi il'9"ti""t ine study revealed that each brand reptesents

its own personality dieii.on wnle sharing *or" io, one key personalit\'factors'

Keywords:BrandPersonality,CompetitiveAdvantage,MobiteTelecotnnlutlicatiotl,
IndustrY Lrfn CYcle'
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MAKE IN INDIA: A SUCCESS OR FAILURE

I :5 B \: 97& 93-86789-84-G CHAPTER ID:- IC-MSFTTI2I- C/RB/A-LI

rr :'::au fi;'e was introduced with an intention to improoe the economic status of
-, --'; j i.cliurs tlrc results it expected duing concep,tysli2stion, the country wi[l: :- :r,,riL PM Modi for.. M-ake for lndia may be an ideal strategy for lnilia,sr": irrri Llur low domestic demand andpice sensitiae customer\lrhrriou, ou,
:, -:':i ---?i'! grow steadily utith make in lndia approach and focus on more foreign-. i -i' t.f urpital and inqeasing per capita inc'ome oin employment muy in"rrl*,-.''":,rri ot-lich may dioe make for Iniria in future.Trrc ir"irx and failure are
r, -';i r* tlis research paper and tlrcre are some loopholes in thc scheme such as
:";.:::-'1! ltoltcies, migration of knowledgeable pool, poor infrastructure and so ort.

n tlus area to make the Campaign more successful.

tsian, India, SkilledWorkforce, Infrastructure And FDI.
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EFFECTIVEN ESS OF AUTH ENTIC LEADERSHIP

BEHAVIOR IN BUILDING FOLLOWER TRUST

I S B N: 97 8-93-857 89-84-6 CHAPTER ID: - t C-MSFTTI2I C/RB/A- 35

.lBSTRACT

Buildirtg trust in an organization's leailership dcmands an indiaidual exertion
-;,ilt respect to ihe leaderc tlrcmsilaes. This study is concep,tual in natute witl tlu motioe

lt analyze ffictiaeness of authentic leadets in building follower trust' Autluntic leadets

*ttoni*ai"high letsel oi respectability, haae profound feeling of purpose, and focused on

ttvir guided ioral prinliple'. Thc study also'gioe emph"asize on thc qualities of a leader

;tlticll makes tlrcm authentic and leadei's autlrcnticity enhance trust of employees in theit

2:e,Jer through dational transparency, self-awmeness, balance processing and moral

ltrspectioes *lridr Turttnr detselop strortg leader-follower relationslips.

Keyworils: Authentic leaderslip, leadcr-follower relationship, self-awareness, relational

:r Jt $p areflcy, authcnticity, trust.

lAuthor: Mrs" RUCHI TYAGI
lResearch Scholar, Deparhnent of Business Administration

Bundelkhand university, Ihansi, uP (India).

2Author: Mrs. RUCHI RAYAT
2Research Scholar (Management)

Dr. A.P.I. Abdul Ka1am Technical University, UP (India).

and Associate Professor (MIMT college), Gnoida



AUTHENTIC TEADERSHIP - THE SUCCESS MANTR,f,i

I SB N: 97 8-93-867 89-84-6 CHAPTER ID:- |C-MSFTTL21 C F.:, *+$il

ABSTRACT

ln this competitizse scenario organizations are seeking tlrc ky of suc::::
proae them better than others. The success of any organization depends on tlt .:-. :-
leafursltip. The study dcmonstrates tfu imTiortance of authentic leadership in ti.',-.
organizational success. Tlu study also eoaluates thc positiae outcome aariables i'. -,-,
to authentic leaderslip. Authentic leaders are those wlrc behaae honestly, atiit -::.,-a.L:;r;

positioely, ethically and tuansparently with their followers and organization ns -; '- r', ul

The purpose of tlu research paper to retseals, why authentic leadcrship is called r -i. " riri

Mantra" for tlu organizations.

Keyw o r ds : Authentic le ader ship, su cce s s m antr a, r elational tr ansp ar ency t
success, outcomes a ariables.
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